B.Com.- I11 (CBCS Pattern) Semester-V
UCASEMS - Marketing Management - Industrial Marketing

P. Pages : 3 GUG/S/25/13054
’ AN

Time : Three Hours

Max. Marks : 80

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Narrate the scope of Industrial marketing.
b)  State the meaning and characteristics of Industrial Marketing.
OR
c) Differentiate between Business Market and Consumer Market.
2. a) Explain the business buying process.
b)  Discuss the participants in the business buying process.
OR
c)  Write the concept of buying situation explain it’s types.
3. a) Mention the characteristic of Institutional Markets.
b)  State the buying decision taken by government buyers.
OR
c) Explain the decision making process of Institutional buyers & Government buyers.
4. a) Highlight the advantages of Re-seller marketing.
b)  Explain the price characteristics of reseller market.
OR

c)  Explain the buying decision of resellers. Discuss the factor influencing in reseller buying
process.

5. Write short answer.
a) Scope of Industrial Market.
b)  Nature of buying process.
¢) Government buyers decision making process.
d) Characteristics of Reseller market.
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